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COURSE PLAN
Course code | pCMAALY £ NTREPRENEURSHIP DEVELOPMENT
and title
Scmester
Class 11 year B.Com v/0DD
Academic .
| Regulation R-2019 i 2023-24
| Course Basic knowledge in Higher Secondary Education Business Management
rerequisites : =
e To familiarize the students with the concept of entreprencurship
" - To identify and devclop the entrcorcncurial talents of the stud(.:nt.s .
objectives To generate innovative business ideas in the emerging industrial scenario
COURSE OUTCOMES
Al the end of the course the student would be able to...
COl To understand the basic concepts of entrepreneurship
Cco2 To learn the governmental support for entreprencurs
co3 To study the importance of MSMEs and supports available.
CO4 To give a glimpse of establishment and running of a business unit
CO5 To give an idea of preparing a project report.
MAPPING OF PROGRAM OUTCOMES
COs PO1 PO2 PO3 PO4 POS PO6 PO7 PO8 PO9 PO10
S 7 v v v v " 7
- p v v v v v 7 v #
Co3 v, of v v v v 7 7 =
I / .
CO4 v v v v v v
Cos * v 4 v v v v v
PO1 K
nowledge Acquisiton PO6 Ethics and Social responsibility.
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PO2 Communication, &leadership. PO7 Research,Innovation&
o entrepreneurship.
PO3 Professional Skills. PO8 Lifelong Learning
——
ro4 Digital intelligence. ro9 Global perspective.
Scientific ~ Awareness and  Critical .
PO Thinking. a1 rotr0 Democratic Co-existence.
PROGRAM SPECIFIC OUTCOMES
ons of business

earned knowledge to carry out the functi

PSO1 Exhibit the sklls to analyse and apply the |
related probicms,and ensure overall employability.

Demonstrate a basic understanding of the latest concep
PSO2 as lf",ntrcprcneurship, Professional Accounting, Investm
Business Analytics, Tourism & Hospitality Mana ement

field of Commerce such
| Services, Marketing,

ts and trends in the
ent and Financia

PS03 Develop and apply resear ch attitude and skills to solve real-life problems in the world of
Commerce //
MAPPING OF COURSE OUTCOMES TO PROGRAM FDUCATIONAL OUTCOMES
r_—/’
PROGRAM EDUCATIONAL OUTCOMES i GO OUTCOMES ____
col |coz |co3 co4 | CO5

PEOI1: Development of Leadership Qualities Graduates will

demonstrate leadership qualities by utilizing their full

intellectual potential engaging with their communities, and v 4 v
contributing 10 the social ,cultural ,and economic

development of society.

PEO2: Lifelong Leamning and Societal Contribution

Graduates will be equipped with core values and intellectual

capabilities, enabling them to pursuc lifelong learning and | ¥ v v v
meaningfully contribute o societal well-being through

innovative thinkin and service.
PEO3: Entreprencurial and Global Competence Graduates

will possess cmreprcncurial skill and a global perspective, | v v v
promoting sustainable national growth through ethical

leadership, innovative ventures, and res onsible citizenship .

References

TEXT BOOKS:

1. A.Vinod Entrepreneurship Development

REFERENCES:
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1.Dr. CK Francis Entre meurship De
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COURSE PLAN BCM4A13 ENTREPRENEURSHIP DEVELOPMENT

No of \ Reference/
l!..‘('fllrt Planned 1 opics to be covered Teacking
———— Date aids and
methods
15 MODULE 1 - Concepts of Entrepreneur
[ 1,2, E,ntrcprcneur,Dcﬁnitions,Characteristics of \ T1/BB
entreprencur
3 Classification of entreprencut | TI/PPT
4 Entrepreneurial traits | | RI/BB |
5 Entrepreneunal Functions | [ TuPPT
6,7 Role of entrepreneurs in the economic \. \ R1/PPT
development
8 Factor effecting entrepreneurial growth | | T/ PPT
9 Entrepreneurship- Meaning-Definitions | | RI/BB | \
10 Entrepreneur -Intrapreneur | [ TI/BB \ |
11,12 Women entrepreneurs-recent developments | | TI/BB
13 Problems | | RUTI/BB |
14 EDP ,Objectives | [ BB | \
15 Methods of trainingPhases of EDP { | RIBB \
Planned Actual Date Sign of Faculty | Review by \ \ Review by Principal J
hours hours HoD
17 \ \ j
[ MODULE 11— Institutional Support and Incentives (o entrepreneurs \
16 DIC | [ TiBB | |
17 SIDCO \ | TimB | \
18 NSIC | | .TIBB | |
19 SIDBI | I TimB | |
20 KVIC \ [ \
21 SISI | [ mimB | \
e KITCO T1/PPT —
23 STEDP R1/BB
24 NEDB \ | riBB_| \
25 NIESBUD \ | TmB | | W
26 Techno Park | | RUTIBB |
27 Subsidy-Types | [ TIBB | \
Planned Actual Date Sign of Faculty Review by \ \ Review by Principal
hours hours HoD
15 \ \ o
\)\p‘\\_cgc;“g(f oy ef e N
o Q'( \r‘ :’ a2
,‘,C;:a»‘ PR \ By : o
pS° T wea of
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UNIT L - Migro small & Medium
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FOF ARTS

| MM Features, Ohjecives

| Piypsarianee

1 Role of SMUE in the evonumic

"

L NISMIL
Credit Guarantee Fund Trus
MSME
Industnal estate
Green channel

Brdge Capital
Sced Capital Assistance

At 200

Margin money scheme,
Single window systen

,classification Jbenefits

\
istration of SSI

 Scheme for

Ia & Al ated (o Unive
VIR, PN (TEARERERLLL

A b

Development

e g

\

Enterprises
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TN

ryun

RAMN

R2/MN
11/
/BN
/8l

' Review by Principal

R
\ 30 ! Sickness,Causcs Reg 3
| Planned Actual Review by
| bours | hour HoD
i 15 |
;__,L__,—l—
:[j::j MODULE IV Setting up of Industrial Unit
. 20 Environment {or enure rencurshi T1/BB
41 Cnitena for selecung rucular project R2/BB
42 Generaling roject ideas T1/BB
43 Market and Demand anal sis R3/BB
44 Feasibili study- scopc R3/BB
45 Financial feasibility. social cost benefit R2/BB
analysis 7 o
46 Government re ulations for roject clearance T1/BB
47 Import of ca ital goods T1/BB
48 Approval of foreign collaboration, pollution T1/BB
control clearancc
49 Setting up of MSME.Location
dccision.siwniﬁcancc
Planned Actual Date Sign of Review by Review by Principal
hours hours Faculty HoD
10
| MODULE V Project Report
44 Meanin Definition T1/BB
- Y ose of project Report R2/88
46 Requirements of good report T1/BB
> 47 Methods of Re ortin R3/BB
P A% General Princi les of good r orting system R3/BB
49 Performa of a project Report R2/BB
Planned Actual Date Sign of Review by Review by Principal
_____————'—'Jb— e —
N
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DIRECT METHOD

€01 | Understand the basic concepts

| of quantitative methods in
’ statistics for  bhusiness  data R::- 2 1
collection m a structured

framework

CO2 | Apply different quantitative
and probability concepts for
commercial operations of the | Apply
busincss functions and

computations.

CO3 | Swdy and implement
quantitative ~ methods  and A

alguilims W analyze  the ‘:'y
existing data and statistics for Analyze
developing solutions 1]

business needs.

CO4 | Evaluate and cexamine the
feasibilities to apply probability
distnbution concepts in | Create
business data analysis and new
business process design.

COS5 | Evaluate and create in design of
new concepts for decision
making process and 10
formulate newer  decision- | Innovat
making models to business e

applications futuristic
commercial market
requirements.
INDIRECT METHOD
Class Room contests Analyze
& 1 1|2
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COURSE PRE-ANALYSIS
Dear Students.
. : .
lass. 1 would like to thank all of you fo.r spanng_your
isrragiunieht duct of Computer Aided Design and

e level of the

aiversity of C

ime in filling up th
Manufacturing
students with respec

alicut)

is Course Pre-

Course. As you
t to this

Analysis survey .
km“)_rslhm this survey is meant for knowing the kﬂovl.rle:dgI 4 1o welcome the suggestions from you all
course, please fill it very carefully. At this juncture, T am gia to
1 /). " 2
(if any) Rate your prior MOWMW
¥ ——
Camree topics ot
Outcomcs Description Excellent | Good | Moderate Fair
4 3) 2) (1)
Understand the basic concepts of quantitative |/
Ccoi methods 10 stadstcs  for business data >
collection in a structured framework
Apply different quantitative and probability
co2 concepts for commercial operations of the L)
business tunctions and computations.
Study and implement quantitative methods and
— algorithms to analyze the existing data and v
statistics for developing solutions to business
needs.
Evaluate and examine the feasibilities to apply
CO4 probability distribution concepts in business \/
data analysis and new business process design.
Evaluate and create in design of new concepts
for decision making process and to formulate
CO5s newer decision-making models to business
applications futuristic commercial market
requirements.

Name of the student: W ‘JM . ~Signature of the student ('Z

- —
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Syllabus
stics of entreprencur-

Entreprencur- Definitions- Ch.'.sractcri
Classification of cml‘cprcncur-Enlreprcneurial t.rails-EnLreprcpeurial functions- role of c;uw;n;fisn ;::
the economic development- Factor effecting cnlrcprcncunal growth— Entreprencurs l[:— i A
definition- Entreprencur VS Entreprencur— Women Entrepreneurs- Reccnt_d-cvclogtrlncn— e
E"UCPfC"CUﬁal Development Progr ammcs- DP- Methods of training - ases 0 .

(15Hours, | 5 marks)

Module I Concepls of entreprencur:

Objectives of E
artment of Industries

IDCO) Functions of

Functions of Dep
Bank of India

Corporation (S
dustries Developm
tries Service
ion (KJTCO)—Activitics of
( STEDP)—Stratcgies of National
nstitute for emrcpreneu:ship and
k Incentives Importance-

(o entreprencurs-

Module 1T: Institutional support and incentives
DIC)- Activities of Small Industrial Development

and Commerce (

National Small Industries Corporation(NSlC)— Functions of Small In

(SIDBI)- Khadi Village Industry Commission (KVIC)-
i onsultancy

Functions and services of Kera
Science and Technology Entreprencurship Development Project
f National I

cntn:preneurship Development Board (NEDB)-Objectives 0
small business development (NIESBUD)- Techno park-Functions of techno par
Classification of incentives — Subsidy- Types of Subsidy (17 Hours, 15 marks)

Module ITI: Micro Small and Medium Enterprises-

economic development- MSME Act 2006- Salient featur

MSMEs- Industrial cstatcs-Classiﬁcation-Bcncﬁts- Green ¢
dow System- Sickness- Causes

assistance-Margin moncy schemes—Single Win
of SSI (15 Hours, 15 marks)

- Importance- Role of SME in the
uarantee Fund Trust Scheme for
tal- Seed capital
Registration

Features- Objectives
es- Credit G
hannel- Bridge capi
—Remedies-

Module IV Setting up of Industrial unit-(Only Basic study) Environment for Entreprencurship— Criteria
for selecting particular project- Gienerating project ideas-Market and demand analysis- Feasibility study-
Scope of technical feasibility Financial feasibility- Social cost benefit analysis-Government regulations
for project clc_arancc-lmport of capital goods approval of foreign collaboration-Pollution control
clearances- Setting up of micro small and medium enterprises-Location decision- Significance. (18 Hours

20 marks)
Meaning-Definition- Purposc of project reports-Requirements of good report-
Performa of a project report-

| principles of a good reporting system-
t of this

Module V: Project Report-
tion of sample project report shall be treated as an assignmen

Methods of reporting- Genera
Sample project report. (The prepara
course). (15 Hours, 15 marks
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DIRECT ASSESSMENT OF COURSE OUTCOMES
R INTERNAL ASSESSMENT TEST 50 MARKS

Gl kl”uhﬂumu”muﬂzadml
Objective | To Identify What Students Have Learned and also to identify students strength and weakness
3 times in a semester on dates specified by

To file Answer | Frequency
scripts
Format Part-A 5x2

University
=|0 marks, Part -B  2X 13 =26 marks, Part-C 1 X 14=

14 marks, Total |
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tion of tcsting, with an
¢ and the students are

from Qr 1 & 2 for

\
gLayw anduel [}

d into 100 marks with 1 hour and 30 minutcs dura

k with different question pape

= §(), Converic
cstions

st on the following wee
further by submission 0

f assignment out of qu

allowed to improve
10 marks.

0-50

Counseling / Coaching classes.

attainment 7
IM'I'ROVEMENT TEST
Objective To make all weaker students to enrich the subject knowledge
___-———-‘__——-— -
Product Answer Scripts

Aﬂci'_cve_ry} internal assessment
e ———
1 x 14 = 14 marks, Total

' Frcqucld
P —
Format Part -A 5 x 2 =10 marks, Part-B  2Xx 13 = 26 marks, part C
marks = 50, Duration : 1hour and 30 minutes
Evaluation | Bascd on answer given in the scripts
i I !
Marks out of 50-64 65- 80 81-100 0-50
| 100 =
Levels of I 2 3 Counseling / Coaching classes.
attainment
ASSIG NMENT: 10
Objective_| To enhance students understanding of a complex structural problems
Product Hand written assignment sheets
Frequency Monthly or after completing improvement test
Format Questions from both question papers
Fvaluation | Based on rubrics
Criteria No. of assignments: 310 5, Submit on or before the date of submission
END SEMESTER EXAMINATION 100 MARKS (Reduced to 80Marks )
Objective To assess the each student’s knowledge of the course
Product Result analysis
Frequency Semester
Format Part-A 10x2=20 marks, Part -B 5 X 16 = 80 marks, Total marks = 100
Duration : 3hours '
Evaluation | Based on answer given in the scripts
Marks out of 100 30-50 50-70 71-100 0-50
Levels of 1 '
- 2 3 Counseling /  Coaching
attain classes.
o
n,‘-"';l“
P\(_‘ .
o
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|
o | _
' ‘Nt"' Name ‘:':" ::!:' 9::!- In‘::‘: y p—
: LF AWBOMOO1 BAY ANA YASMIN C K 4 4 4 R 20
| 2 L FAWBCMMO FATHIMA FIDAV P 4 4 4 6 18
| 3 LFAWBOMOOX FATHIMA NASHWAK P 4 4 4 8 20
4 LFAWBCMOOYFATHIMATH NAFSIYYA | 4 4 4 N 20
& LF AWBOMOOS| HIBA s | 4 | 4 8 | 20
| & LFAWBOMO0GMARZOUKA 2 4 4 8 18
= LFAWBCMOOT RINSHANA A P 4 4 4 6 18
§ L'FAWBOMOOS RINSHI M 4 4 4 6 18
| § LFAWBOMOI0SHAHALA M 4 4 4 6 18
| 10 LFAWBOMO!1|SHAHMA M P 4 4 4 6 18
| 11 LFAWBCMO12{SHAHMA P 4 4 4 8 20
| 12 U'FAWBCMOI3{SHIFNA V 2 | 4 4 6 16
| 13 IFAWBCMOI4ABHALYAN 4 | 4 | 4 3 15
| 14 LFAWBCMOIS ABHISHNA RAJ K B - B 3 15
15 LFAWBCMO16 ABHITHA K 4 4 4 3 15
16 UFAWBCMO17 AMRUTHA V 4 4 4 8 20
17 LFAWBCMOI8/ ATHIRA A 4 4 4 8 20
I8 UFAWBCMOI9ATHIRAK P 4 4 4 6 18
19 LFAWBOMO20 ATHIRA P 4 4 4 4 16
20 UFAWBCMO021| DEVIKA GOPINATH 2 4 4 3 13
21 UFAWBCMO022IDEVIKA N 4 4 4 3 15
22 UFAWBCMO023| FIDHA THASNY OP 4 4 4 4 16
23 UFAWBCMO024] GOPIKA KRISHNA T P 4 4 4 4 16
24 UFAWBCM025| GOPIKA PRASAD P 4 4 4 6 18
25 UFAWBCMO026/ HARSHA MOL K 4 4 4 8 20
26 UFAWBCM027 ISHA MUNNA K C 4 4 4 6 18
27 UFAWBCMO028/JISNA K 4 4 4 8 20
2% UFAWBCMO029 MEGHA P 4 4 4 8 20
29 UFAWBCMO30|NANADANA B P 4 4 4 6 18
30 UFAWBCMO31/NANADANA C 4 4 4 4 16
31 UFAWBCMO032INAYANA P 4 4 4 6 18
32 UFAWBCMO033|PRATHYUSHA N 4 4 4 6 18
33 UFAWBCMO034/RASIKA N P 4 4 4 2 14
34 UFAWBCMO35 SANA JASIM P 4 4 4 8 20
35 [UFAWBCMO037|SANJANA C 4 4 4 6 18
36 LUFAWBCMO38{SANUSHA P 4 4 4 4 16
37 UFAWBCMO39(SHILJAK P 4 4 4 2 14
38 UFAWBCMO041{SNEHA P 4 4 4 8 20
39 UFAWBCMO042{SREYA P 4 4 4 6 18
40 UFAWBCMO043| THEERTHA C 4 4 4 8 20
41 UFAWBCMO044| VARSHA M 4 4 4 8 20
42 UFAWBCMO045| VISMAYAM K 4 4 4 8 20
43 JUFAWBCMO046{ VAISHNAVI K 4 4 4 2 14
45 JUFAWBCMO48{ ARJUN A 4 4 4 6 18




' AWBCMO4Y ARJUN € a [ 4] 4 T
7 LFAWBCMOSOLAHIQ A 4 4 4 8 20
48 VFAWBCMOSI{FAWZANK T 4 4 4 8 20
"'_1 FAWBCMO32{JITHU DAS K 4 4 4 6 18
50 UFAWBCMOS MANUKRISHNA M K 2 4 4 2 12
51 UFAWBCMOS4 MOHAMMED ASHIDTT | 4 4 4 6 18
52 UFAWBCMOSS{MUHAMMED DANISHP | 2 4 4 3 13
53 LFAWBCM0sg MUHAMMED SHABEEL | 4 | 4 | 4 4 16
MUHAMMED AFLAH K
54 LF AWBCMOS7,S 2 | 4] 4 6 | 16
55 'FAWBCMOSS|NAJIL E 4 4 4 4 16
56 JUFAWBCMO39 NIMEESH A C 4 4 4 4 16
57 JUFAWBCMO60{ROHITH C 4 4 4 4 16
58 JUFAWBCMO61{SAMSON MATHEW 4 4 4 8 20
59 JUFAWBCMO062| SHUJIN K 4 4 4 4 16
60 JUFAWBCMO63| SREERAJ C ] 4 4 4 14
61 JUFAWBCMO064] VISHNU SANKAR 2 4 4 4 14
62 JUFAWBCMO65| ARSHAD K 2 4 4 3 13
63 JUFAWBCMO066{HANEEN NAZEER P 2 4 4 6 16

Name of the teacher

Signature :
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ry |
[ O Name Total | Signaure
L
L LFAWBOMOOI BAYANA YASMIN CK 34
2 LFAWBOMOO FATHIMA FIDA V P 26
L3 LUFAWBOMOOYFATHIMA NASHWAK P | 38
|4 LFAWBCOMOOYFATHIMATH NAFSIYYA | 34
L S LFAWBCOMOOS HIBA 18
& LFAWBOMOOS MARZOUKA 38
T LFAWBCMOOTRINSHANA A P 26
8 LFAWBOMOOS| RINSHI M 28
9 L'FAWBOMO10{SHAHALA M 32
10 LFAWBCMO11|SHAHMA M P 30
11 UFAWBCOMO12{SHAHMA P 38
12 'FAWBOMO1 3 SHIFNA V 30
13 UFAWBCMO14 ABHALYA N 18
14 LFAWBCMO15| ABHISHNA RAJK 18
15 IUFAWBCMO16 ABHITHA K 20
16 UFAWBCMO17 AMRUTHA V 38
17 UFAWBCMOIS ATHIRA A 3
18 UFAWBCMOI9 ATHIRA K P 26
19 UFAWBCMO020| ATHIRA P 24
20 UFAWBCMO21|DEVIKA GOPINATH 18
21 UFAWBCM022|DEVIKA N 20
22 [UFAWBCMO023| FIDHA THASNY O P 22
23 UFAWBCMO024| GOPIKA KRISHNA TP 22
24 UFAWBCMO25GOPIKA PRASAD P 26
25 UFAWBCMO026{ HARSHA MOL K 36
26 IFAWBCM027/ISHA MUNNA K C 28
27 UFAWBCMO28|JISNA K 38
28 UFAWBCMO029{ MEGHA P 36
29 UFAWBCMO30{NANADANA B P 26
30 [JFAWBCMO031/NANADANA C 22
31 UFAWBCMO32{NAYANAP 30
12 UFAWBCMO033|PRATHYUSHA N 28
33 [UJFAWBCMO34|RASIKA N P 16
34 UFAWBCMO35/SANA JASIM P 38
35 UFAWBCMO37|SANJANA C 30
36 UFAWBCMO038|SANUSHA P 24
37 UFAWBCMO39{ SHILJAK P 16
38 [JFAWBCMO41/SNEHA P 36
39 JUFAWBCMO42|SREYA P 30
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FAWRCMO4

THEERTHA C y
FAWRCMO44{ VARSHA M 6 "
FAWRCMOAY VISMAYA MK "
TAWRCMO4H VAISHNAVE K 16
__!i FAWBOCMMS ARIUN A 26
“a6 LT AWBOMO4Y ARIUN € I8
47 LFAWBOMOSC AHIQ A 36
48 UFAWBCOMOSI[FAWZANK T 18
o {3\\3&'&405; JITHU DAS K 26
0 LF \\\'m‘ms.\I MANUKRISHNA M K 14
51 LFAWBCMOS4 MOHAMMED ASHIDTT | 26
52 J'FAWBCMOSSMUHAMMED DANISHP | 18
53 l'nwacmos }_lLTHAMMED SHABEEL 22
L ‘ AMUHAMMED AFLAH K 2%
34 UFAWBCMO57S
55 IUFAWBCMOSS|NAJIL E 22
s6 JUFAWBCMOSYNIMEESH A C 22
57 UFAWBCMO60{ROHITH C 24
<8 LUFAWBCMO61{SAMSON MATHEW 34
59 UFAWBCMO062|SHUJIN K 24
60 JUFAWBCMO63{SREERAJ C 24
61 UFAWBCMO64] VISHNU SANKAR 24
62 IUFAWBCMO65{ARSHAD K 20 %\ o 5 &
63 JUFAWBCMO66| HANEEN NAZEER P 28 RO
D
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AMBEDKAR COLLEGE OF ARTS AND SCIENCE,WANDOOR

DEPARTMENT OF COMMERCE
FOURTH SEMESTER B-COM-INTERNAL EXAMINATION FEBRUARY 2024

ENTREPRENEURSHIP DEVELOPMENT
Time: 1. 8hr Max.Marks: 40

PART A

Answer all questions(each carries 2marks Max.celling 15)
1.Who is an Intraprencur?
2.Define imitative Entreprencurs?
3.Write any two difference between Entrepreneur and Manager ?
4.Who is an Entrepreneur?
5.What is 1* generation Entrepreneurs?
6.To identify the list of Personality factors of Entrepreneurial growth?
7.What is innovation?

8.Define entrepreneurship?

PART B
Answer all questions (each carries 5 marks ceiling 15)
9.Write explain the social factors of entrepreneurial growth?

10.To analyse the functions of Entrepreneur?

11.Explain the classification of entrepreneurs by “Clarence Danhof”
12.What are the characteristics of Entrepreneurs?
PART C
Answer one question (1*10=10)
11.To explain the qualities of a successful entrepreneurs?

12.”innovation is the most important function of an entrepreneur”.Examine the
statement
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AMBEDKAR COLLEGE OF ARTS & SC IENCE,WANDOOR

(Alded by Govt.of Kerala & Affitiated to University of Calicut)
Wandoor (PO), Pin 679328, Ph: 04931-249666

com, Webalte: www ambodhar

wilegewm ygi . 'n
»m

COURSE PLAN

,:"'"" code | 4 M2C02 MARKETING MANAGEMENT

Lll‘ title “_J bR
Li'hn 'st year B.Com Somaster VvV /0DD
Regulation R-2019 Academic 2023-24

— Basic knowledge in Higher Secondary Education Business Management

‘ ~ marketin

e To provide basic knowledge about the concepts,principles,tools and techniques of

J ", —— To impart necessary knowledge which help the student to choose a career in the field
: ij“‘hti Dfmll‘kﬂmx - ‘
To expose the students to the latest trends in marketing

COURSE OUTCOMES

COl

Develop basic knowledge about the concepts, principles, tools and techniques of marketing

co2 | Analyze consumer behavior and decision making processes to

|
L
[
‘ At the end of the course the student would be able t0...

opportunities and develop effective marketing strategies.

identify market

Apply marketing frameworks and models to analyze the competitive landscape and develop

CO3
pusilivning stralegics.
CO4 | Communicate marketing concepts, strategies, and recommendations effectively through
written reports and oral presentations.
COs Create innovative marketing solution.
MAPPING OF PROGRAM OUTCOMES
COs PO1 PO2 PO3 PO4 POS5 PO6 PO7 PO8 PO9Y PO10
v v v
co1 v v v v v
coz / v v v v v v v
cos = 7 v v v v
CO4 v Y v % v v v
v
Cos v v v v v v
NTL 3
\\P\“m.-q-f ?)He_?-
q,pqcﬁ 37 TR anCR
ASSIS2, ot C s -
00 ., en
At -



TTIHLRLE MR YL N IR *'Q'N:I'fl.l'l.
‘ il wl hriale @ Aiaied dw wberpatiy ' /
g T RCELAAAL TLILL

Y ITIRGICRLALE,
”‘ YT TR AL
iin b iliinn ol Bustnl eepnetbtily
M B blge Aruisiing
r Wonsntoh Qs ntlion
| (ALl T LGRS A leaieahip Ll mmumnmﬂ"l‘ |
|
| |l | suining
LR | Privastunal Ak ION ’ ,
i (ULl UL
! hinl peipertiy
MM Iighial Inteiligenee rov HIWaT pore)
=' G Awarenenn el ol T Dot wile € i sulnienes
| M ‘ Ihinhing '
r PHOGHAN NFECTET (NTCOMEN i
’ M bbbt the sk s b mmalysi ol apply e [ar el Wi lealpes b carry s TR AL
|
l polabd pratalenin winl enmiie oy prll s layabiliny ‘
‘ Edvrnnentiate @ Dby idvratanding ol (e Dteat connegia wml pietieda it Dl al mm;:;ﬂ; :m h
;'l\\u! an Eanteprenennahip, Protesainal Aveouniing Iveatimmnt il Pinaieinl Bervices, SAREE i
Psienn Analy s, Towiam & FHoapitality Munipenient
" Daevelop and apply resear b attitnde wnd kil o welvis vl Dl prrobilens in e wintd of
A Loy
MAPPING OF COURNE OUTCOMEN TO PROGUAM EDUCATIONAL OUTH OMIN
: e COUMNY 0L TCOMER |
; WOCATIONAL OUTCOMEN , :
PROGRAM EDUCATIONAL con Tem Teon 04 O
b
PEOL Development of Leadenhip Qualities Ciinduaten will
demonstrate  leadership qualities by utilizing  thels full
itellectual potential engaging with thelr communities, and | ¥ v 4
contibuting W e soial  uliwal and - eeonomic
development of society,
PEOX: Litelong Learning and  Societal  Contribution
Giraduates will be equipped with core values and intellectunl
capabilitios, enabling them to purue [ifelong Tearning and v v / 4
meaningfully contribute 10 societal  well-being  through
| innovative thinking and servive _
PEON: Entroprencurial and Global Competence Craduntes ‘
will possess entreprencurial skill and a global perspective, | / /
promoting  sustainable national growth through ethical
| leadership, innovative ventures, and responsible citizenship
References
TEXT BOOKS:
L Philip Kotler Principles of Marketing
REFERENCEN:
1. George E Beleh Advertising & Promotion
-
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COURSE PLAN B

I I | Internal I xaminatioy 7
CMAN I:,I-.\ﬁ T\_V\A_A__lglj;l__ll[’rolennrf (

L
[ sanumaneesha

n (20%) LEnd Semest

CcM2002 MARKETING MANAGEMENT

¢r [xamination (R0%)

e —
ommerce e artment

ey

—T Reference/ | Actual Weekl
No of Planncd Tonchiog o :vte
Jecture " Topics to be covered aids and r
bours methods ...
15 | MODULE - Marketing Management ‘l
i The value of marketing,core marketing T1/BB
concepts
2 | he new marketing realities, philosophy of T1/PPT
marketing
3 Marketing management tasks,longterm TI/BB
loyalty relationship
45 Analysing consumer market,factors R1/PPT
influencing consumer behavious
6 Buying decision process T1/PPT
7 Markel segmentation,bases for segmenting T1/TPPT
consumer markets
8 Market largeting R1/BB
9,10 Marketing of services T1/BB
11 Rural marketing in India, potential ,challenges
& strategies T1/BB
12
Planned Actual Date Sign of Faculty | Review by Review by Principal
bours hours HoD
15 {\@/
13 | MODULE II — Creating & Capturing value
14 The fundamentals of product management, T1/BB
15 Product levels R1/BB
16 Customer value hierarchy, classification of
product , TI/BB
17 Managing brands & brand equity TI/BB
18 Product & service differentiation R1/BB
19 Product & brand relationship T
20 Product life cycle LHS
21 New product development SRkl
Ri ‘PIT 1
@ : ' o yead
Al -3, el
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e IPac kﬂ'lll‘.‘hlht”lll‘.h,illulr'!t 8 gunraniees i f1/Hh !
R Pricing to capture value setting the price " 1)/ :
‘/_b!'lu T ALy L LI fon puarml 1ot kels Ei/Bh ]
Actual Date Sign of Faculty | Heview by Maview bry V¥ rieeipst
/ houry o, Haly .
[ ] “UNIT 111 - Delivering Value . ]
r 25 Distribution Timn | _
26,27 Marketing channels & value networks AL ! |
[ 28 Role of marketing channels Time | A
r 29 Channel design & management decision AV
[ 30 Channel integration & system i A ‘ : A
31 Conflict,cooperation & competition - ik | ! 4
32,33 Manaying 1ctailing,wholesaling & lugistics Ti/Bhs A A
34 Dircct & online marketing Ti/mk I A 4
Planned Actual Keview by ’ Keview by Princips) ,
hours hours HoD a— -
[ s - \ -
[ I MODULE IV _Communicating Value R \
| 35 Integrated marketing communications el . _; |
[ 36 Role of marketing communications 1Y TR — A
[ 37 Developing effective communication TI/BH i 1
[ 38 Marketing communication mix [ wimB__| ,__f‘
( 39 Managing advertising,deciding on media and ®1/BB \ \ \
measuring effectiveness \
40 Communicating to rural audience RI/BB | \ )
41 Sales promotion TI/BB | \ -
42 Personal selling TI/BB | \ -
43 Principles of personal selling__ TI/BB | \
44,45,46 Event& experiences,public relation, interactive \ \
L marketing ,word of mouth marketing \ \ -
Planned Actual Date Sign of Review by \ Review by Principal
hours hours Facul HoD -
10 \
| MODULE V E-commerce & F-Marketing 3
47 Concept & nature, Reasons for growth of e- T1/BB \ \
marketing \
48 Types of e-commerce RIBB | ,
49 e-commerce business models TIBB | |
51 e-commerce marketing strategies RIBB | |
52 M-commerce marketing practices R1/BB \_
53 Electronic Payment System T1/BB 12
i O s g
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COURSE PRE-ANALYSIS
Dear Students,

Welcome back to class, I would like to thank all of you for sparing your time in filling up this Course Pre-
Analysis survey for the effective conduct of Computer Aided Design and Manufacturing Course. As you
know that this survey is meant for knowing the knowledge level of the students with respect to this
course, please fill it very carefully. At this juncture, I am glad to welcome the suggestions from you all

(if any).
Rate your prior knowledge about the topics mentioned below
Course Rate your prior knowledge about the
QOutcomes Deacelition topics
P Excellent | Good | Moderate Fair
(4) (3) @) ()
Understand the basic concepts of quantitative
CO1 methods in statistics for business data
collection in a structured framework
Apply different quanttative and probability
co2 concepts for commercial operations of the
business functions and computations.
Study and implement quantitative methods and
CO3 algorithms to analyze the existing data and
statistics for developing solutions to business
needs.
Evaluate and examine the feasibilities to apply
CO4 probability distribution concepts in business
data analysis and new business process design.
Evaluate and create in design of new concepts
for decision making process and to formulate
COSs newer decision-making models to business

applications futuristic commercial market

requirements.
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BCM2C02 : MARKETING MANAGEMENT

Svllabus

Module I: Marketing Management: Ihe value of marketing-Core marketing concepts—lhe new
marketing realities—Philosophy of marketing- Creating long term loyalty relationships— Marketing
management tasks-Analyzing consumer markets-Factors influencing consumer behaviour-Buying
decision process- market segmentation; bases for segmenting consumer markets— market targeting-
marketing of services- rural marketing in India; potential, challenges and strategies. (20 Hours, 20 marks)

Module II: Creating and Capturing Value: The fundamentals of product management; product levels;
customer value hierarchy- Classification of product-Managing brands and brand equity- Product and
services differentiation-Product and brand relationships- Product Life Cycle Marketing Strategies- New
product development-Packaging, labeling, Warranties and Guarantees. Pricing to capture value; setting
the price; methods of pricing; pricing strategies; pricing for rural markets. (20 Hours, 20 marks)

Module Ill: Delivering Value: Distribution-marketing channels and value networks-role of marketing
channels-channel design and management decision-channel integration and system-conflict,
cooperation and competition-Managing retailing, wholesaling and logistics-Direct and online marketing

(10 Hours, 10 marks)

Module IV: Communicating Value: Integrated Marketing Communications; role of marketing
communication; developing effective communication; marketing communication mix- managing
advertising; deciding on media and measuring effectiveness ; communicating to rural audience- Sales
Promotion-Personal selling; principles of personal selling-Events and experiences-Public relation-

Interactive marketing-word of mouth marketing. (15 Hours, 15 marks)

Module V: E-commerce and E-marketing: Concept and nature; Reason for growth of e-marketing-
Ecommerce marketing practices; types of E-commerce; E-commerce business models; Ecommerce
marketing strategies M-commerce marketing practices- Electronic Payment System-Security issues inkE

commerce. (15 Hours, 15 marks) Specific Outcomes: 1. The learner understands the core marketing

concepts and consumer buying behavio
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Course outcomes

Program Specific outcomes

PSOI

PSO2

PSO3

|

Col1

1 B

Co4

Cos

Cou culty

Objective

IQAC Member

r——

COLCORA

v, ."1

=

r.

_DIRECT ASSESSMENT OF C

OURSE OUTCOMES

To Identify What Students Have Learned and also to ident]

ST

fy students strength and weakness

e TR~

“ B BN

To file Answer

sCripts

Frequency

3 times in a semester
University

on dates specified by

Format

Part —~A 5 x 2 =10 marks, Part -B 2 x 13 =26 marks, Part -C | x
marks = 50, Converted into 100 marks with 1hour and
improvement test on the followin
allowed (0 improve
10 marks.

30 minutes duration of testing, with an
g week with different question paper and the students are
[urther by submission of assignmenl oul of questions from QP 1 & 2 for

14 = 14 marks, Total

Evaluation

Based on answer given in the scripts
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Objective

Product |

' Frequency
ST

Marks oot of |
Counseling / Cuaching ¢l

YLLEGE OF ARTS & SCIENCE WA:\IDO()R

(Kerala & Alfillated to University of € alicul)
ph: 04931-249666

wuw ambedhais ollegem 0112

AMBEDKAR C(
(Alded by Gaovl. 0

Wandoor (I’O).Pll 6793128,
mail.com, Website:

‘I_ lLl l’l .ll L

T LLELA
\

PELIZR

_/

IMPROVEMENT TEST

To make all weaker students to enrich the subject knowledge
Answer Scripts

", _
After every internal assessment
ks, Part -C 1 X 14 = 14 marks, Total

art -B 2xl3=26ma:

s

Format Part-A 5 x 2 =10 marks, P//

 marks = 50, Duration : 1hour and 30 minutes

m Based on answer given in the scripts /
Marks _outof 50-64 g5
%e_lr——_—"_f 1 Counseling / Coaching classcs-

atlainment —

ASSIG NMENT: 10 MARKS

Objective | To enhance students understanding of a complex structural probiems
Product Hand written assignment sheets I —

Frequency | Monthly or after completing improvement test I

Format Questions from both question papers T —____
Evaluation | Based on rubrics

Criteria No. of assignments: 3 to 5, Submit on or before the date of submission

ENDWFSTEREXAMINATION 100 MARKS (Reduced to 80Marks )

Ohjective To assess the each student’s knowledge of the course

Product Result analysis

Frequency | Semester

Format Part —A 10 x 2 =20 marks, Part B 5 x 16= 80 marks, Total marks = 100,

Duration : 3hours

Evaluation | Based on answer given in the scripts

Marks vut of 100 30-50 50-70 71-100 0-50

Levels of 1 2 : -
iR 3 gzsu;l:sclmg /  Coaching
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SUBJECT: BOM2C02: MARKETING MANAGEMENT
SLNe ~ _Name MARK
| UFAXBCMOO| AYISHA DILNA >

CHELADATHIL '
2 UFAXBOMO02 FAMINA A P 2%
3 UFAXBCMO003 FATHIMA NAJIYA ;n
4 UFAXBOMO FATHIMA SHERIN C P 4
S UFAXBOMO0S JINSHA JABIN_ K 3
b UFAXBOMO006 JINSHA K 34
7 UFAXBOMO0? NADIYAT 24
8 UFAXBCMO0S NAJIYANASRINN T 34
9 UFAXBCOMO9 NASIYA NASRIN M I8
10 UFAXBCMO10 NIDHA SALFEM . TT 32
1 UFAXBCMO1 | RASHA 2
12 UFAXBCMO12 SADIKA SHAHANAS K 28
13 UFAXBCMoO13 SHIBINA P 20
14 UFAXBCMO!4 SHIBLA.TM 26
15 UFAXBCMOI5 SHIFA NARSHA. K 36
16 UFAXBCMO16 SHUHAILA K 20
17 UFAXBCMO17 SILSHA MK 34
18 UFAXBCMO18 THABSHEERA.TM 25
i9 UFAXBCMO19 ANSIF V i6
20 UFAXBCM021 MOHAMMED NIHAL V ab
21 UFAXBCMO022 MUHAMMED HAFEEZ T 10
22 UFAXBCM023 MUHAMMED NIHAJ . T .P 18
gz UFAXBCM024 NASIB RAHMAN K 24
24 UFAXBCMO025 RAMEEZ TP 15
25 UFAXBCM026 ADHITHYA . P 1
26 UFAXBCM027 ADITHYA C. 2
27 UFAXBCMO028 AJANYA .K 4
28 UFAXBCM029 ANAGHA M 11
29 UFAXBCMO030 ANASWARA ANIL.PK 26
30 UFAXBCMO031 ANJANA. M 10
31 UFAXBCM032 ANJUSHA P 22
32 UFAXBCM033 APARNA P 10
33 UFAXBCM(34 ASWANI KRISHNA. M 32
34 UFAXBCMO035 BABITHAK B 8
35 |UFAXBCMO36 FAMINA .K .P AB
36 UFAXBCM037 KHADHEEJATHU SANIYYA T 18
37 UFAXBCM038 NAMITHA . P 14
38 UFAXBCM039 NANDANA K M -
39 [UFAXBCM040 NILSHA CM 20
40 UFAXBCM041 NIRANJANA C 28
41 UFAXBCM042 NIVYA RAJK 4
’,3:21 GO Sando



I————_
UFAXBCMO43 !PAVI’IHRA. VP =
UFAXBCMO044 PRAJNTA‘FT‘—'—‘——~_\__,_.—2/

[

UliA.\(B('M[HS SANDRA V ‘ 9
v

‘l'l'A.\'H('M(Nb SHISHA M \ 13

FFAXBCMO47 ___ [VIHANYA M 5
UFAXBCMO4R VINAYA N l T
UFAXBCMO049 VRINDHA K M [ 5
UFAXBCMO50 ABHUITHM [ 7
UFAXBCMOS! ADARSH A 14
UFAXBCMO052 ATHUL K
UFAXBCMO053 ATHUL RAJ
UFAXBCMO054 MUHAMMED HISHAM. P
UFAXBCMO55 MUHAMMED SAFVAN . K .

MUHAMMED SINAN . P

s 1@
UFAXBCMO56 |
| 55
UFAXBCMO57 RISHALK. C. “

UFAXBCMO058 ROHITH. M
UFAXBCMO059 SOORYA PRASAD. T

UFAXBCMO060 VINAY A
UFAXBCMO61 VIVEK MV

= ‘h
e
. e
s . ru.gb
Q¢ o2 _.(J)_H_”)
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B 2023 ADMISSION

SUBJECT: MARKETING MANAGEMENT
. ATTgAms )

:‘; Reg.No Name :Ir)g ;‘: ":::i' ";:‘ JOTALSignature

| NT
— TAYISIA DILNA
| [VFAXBOMOOL e ADATHIL s | a| a6 ] 18
2 |UFAXBCMOOZFAMINA A P 2 | 4| 4 |6 | 16
3 [UFAXBCMO03 FATHIMA NAJTYA 4 4 4 0 12
4 |UFAXBCMOO4| FATHIMA SHERIN. C. P s | 4| 4 | 8 | 20
S |UFAXBCMO05|JINSHA JABIN. K 4 4 4 | 13
6 |UFAXBCMO06 JINSHA K s | 4| 4 | 8 | 20
LFAABCMO7INADIYA. L 4 4 + 4 16

8 |UFAXBCMOORNAJIYANASRINNT 4 4 4 8 20
9 |UFAXBCMO0S{NASIYA NASRIN . M 2 | 4| a |8 |20
10 |UFAXBCMOI0|NIDHA SALEEM T T 2 | 4 | 4 |6 |16
11 |UFAXBCMO11|RASHA s | 4 | 4 | 4| 16
12 |UFAXBCMO12/ SADIKA SHAHANAS K 2 | 4 | 4 |6 [ 18
13 | UFAXBCMO13/SHIBINA P s | 4 | 43|15
14 |[UFAXBCMO014|SHIBLA.TM 4 4 4 6 18
15 |UFAXBCMO15| SHIFA NARSHA. K s | 4 | 4 [ 8 | 2
16 |UFAXBCMO16| SHUHAILA K s | 4| a | 3]s
17 |UFAXBCMO017|SILSHA M K 4 4 4 8 20
8 | UFAXBCMO1 8| THABSHEERA. TM s | 4 | 4 | 4|16
19 | UFAXBCMO19| ANSIF V s | 4 | 4|2 | 14
20 |UFAXBCMO020| DILSHAD. K 1 0 0 0 1
21 | UFAXBCM021| MOHAMMED NIHAL V s | o | 4 o 8
22 | UFAXBCM022| MUHAMMED HAFEEZ T > oo | 1] 3
23 |UFAXBCMOZ3IMUHAMMEDNIHAJ. TP | 2 | 4 | 4 [ 3 | 13
24 | UFAXBCM024| NASIB RAHMAN K 2 | 4 | 4 | 4| 14
25 | UFAXBCMO025| RAMEEZ T P 2 |4 | 4 |2 12
26 | UFAXBCM026| ADHITHYA . P s | 4 | 4 |1 |13
27 [UFAXBCM027| ADITHYA C. 4 4 4 1 13
28 |UFAXBCMO028|AJANYA . K 4 4 4 1 13
29 |UFAXBCM029| ANAGHA M 4 4 4 1 13
30 | UFAXBCMO30| ANASWARA ANILP K s | 4| 4 |6 | 18
31 |UFAXBCMO31| ANJANA. M s | 4| 4 |1 |13
32 |UFAXBCM032] ANJUSHA P 2 | 4 | 4 | 4| 14
33 |UFAXBCMO033|APARNA P 4 4 4 | 13
34 |UFAXBCM034| ASWANI KRISHNA. M s | 4] 4 |6 | 18
35 |[UFAXBCMO035|BABITHA K B 2 4 4 | 11
36 |UFAXBCMO036{FAMINA .K . P 4 0 4 0 8
37 |UFAXBCM037| KHADHEEJATHU SANIYYA T 4 4 4 3 15
38 | UFAXBCMO38| NAMITHA . P s | 4| 4 | 2| 14
39 |[UFAXBCMO039{NANDANA K M 4 0 0 | 5




UF AXBCMO4L NILSHACM 2 Rl 4 3 13
| |[UFAXBCMO4| NIRANJANA € 1 A 1 6 18

(42 UFAXBCM042 NIVYA RAJK 2 4 0 I 7 ]

43 r_x_'r_um‘mm.t PAVITHRA VP 4 4 4 o 18 »
34 |[UFAXBOMO44 PRAJISHA L C 4 4 4 | 13
15 |[UFAXBCMO4S SANDRA V 4 4 4 1 13
46 UFAXBCMO4 SIJISHAM 4 4 4 | 13
47 | UFAXBCMO047 VIHANYA M 4 4 4 I 13
48 | UFAXBCMO48 VINAYAN 4 4 4 12
49 L'FA\'BCMMQ[VRINDHA KM 4 4 4 ] 13
50 |UFAXBCMO5 ABHUITHM 4 0 4 1 9
51 |UFAXBCMO5! ADARSH A 4 4 4 2 14
52 |UFAXBCMO052 ATHULK 4 4 4 1 13
<3 | UFAXBCMOS3|ATHUL RAJ 4 4 4 1 13
54 |UFAXBCMO54 MUHAMMED HISHAM. P 2 | 4104 0 | 10
<5 |UFAXBCMOSS|MUHAMMED SAFVAN.K.S | 2 4 4 2 12
56 |UFAXBCMO056) MUHAMMED SINAN . P 2 4 4 3 13
<7 |UFAXBCMO57|RISHAL K. C. 4 4 4 2 14
58 | UFAXBCMUSS|ROHITH. M 4 4 4 1 13
59 | UFAXBCMO059|SOORYA PRASAD. T 4 4 4 1 13
60 |UFAXBCM VINAY A 4 0 4 1 9
61 |[UFAXBCMO061| VIVEK MV P 4 4 1 3

¥
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- 1023 ADMISSION
# l\\TLt\lr | 11’\\\ L EARNFRS *__“' e —
SLN\e Reg.No T Nam — -
I (VN R (T - I S -
19 UFAXBOCMO19 ANSIF V o
2 UFANBOMO2 MUHAMMED HAFFFZ T 10 )
2 UFAXBOMO) MUHAMMED NIHAJ . TP I8
B UTAXBOMQ2S RAMEEZ TP 15
| 2 UFAXBOMO26 ADHITHYA . P T
NN UFAXBCOMO2? ADITHYA C. 2
27 UFAXBCMO28 AJANYA K 4
N UFAXBCMO29 ANAGHA M I
30 UFAXBOMO3| ANJANA. M 10
2 UFAXBCMO33 APARNA P 10
34 UFAXBCMO35 BABITHA K B 8
36 UFAXBCMO037 KHADHEEJATHU SANIYYA T 18
37 UFAXBCMO38 NAMITHA . P 14
38 UFAXBCMU3Y NANDANA K M 2
4 UFAXBCMO042 NIVYA RAJ K 4
43 UFAXBCMO044 PRAJISHA E C 2
“ UFAXBCMO045 SANDRA V 9
43 UFAXBCMO046 SUISHA.M 13
46 UFAXBCMO047 VIHANYA M 7
47 UFAXBCMO048 VINAYA N 10
48 UFAXBCMO049 VRINDHA K M 5
49 UFAXBCMO050 ABHUITH M 7
50 UFAXBCMOS1 ADARSH A 14
51 UFAXBCMO052 ATHUL K 14
52 UFAXBCMO053 ATHUL RAJ 4
53 UFAXBCMO054 MUHAMMED HISHAM. P 0
54 UFAXBCMO055 MUHAMMED SAFVAN .K .S 14
56 UFAXBCMO057 RISHALK. C. 16
57 UFAXBCMOS8 ROHITH. M 4
58 UFAXBCMO059 SOORYA PRASAD. T 12
59 UFAXBCMO060 VINAY A 4
60 UFAXBCMO61 VIVEK MV 4
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DEPARTMENT OF COMMERCE

: MANAGEMENT

Som e —— T
Name of !" .‘__"_w___—-.r—#-—-—*‘-‘__— A TEST P___C;W—;’J
o | ST \A TEST
REG NO Q1 TO Q14 gl
s Name Of the student — cOS
~o , CO170COS Co1 T
14 35
—T UFAXBOMOO
1 | AYISHA DELNA CHEL ADATHIL v 25 v
- p—
'f?)\ur\\ AP UFAXBC MO0 - : -
;_ig\lmut\ NAJIYA UFAXBCMED” AB 0 N
4 FATHIMA SHERIN C P UFAXBCMO04 = = w
5 | K UFAXBCMO0S
A_ﬁ;;r\muwr\ ’ 17 43 Y
| 7 T\ ADIYA T UFAXBCM007
Y , 17 43 Y
[ B INAJIYA NASRINN T UFAXBCMO08
1 19 48 &
| 9 [NASIYA NASRIN M UFAXBCMO009
F il 16 40 Y
10 INIDHA SALEEM TT UFAXBCMO10
!
11 |RASHA UFAXBCMOI | = 30 "
12 |SADIKA SHAHANAS K UFAXBCMO12 4 35 Y
13 |SHIBINA P UFAXBCMO13 i 25 N
14 |SHIBLA T M UFAXBCMO14 AB 0 N
15 |SHIFA NARSHA K UFAXBCMO15 - 45 Y
16 |SHUHAILA K UFAXBCMO16 = 50 Y
17 |SILSHA M K UFAXBCMO17 & 43 Y
18 [ THABSHEERA T M UFAXBCMO18 3 33 N
19 | ane
18 |ANSIF v UFAXBCMO19 8 20 N
20
DILSHAD K UFAXBCMO020 AB 0 N
21
MOHAMMED NIHAL V UFAXBCMO2] AB 0 N
72
MU
; HAMMED HAFEEZ T UFAXBCM022 4 10 .
3 [MUHA
- MMED NIHAJ T P UFAXBCM023 9 23 N
4 INASIB RA
HMAN K UFAXBCM024 12 30 N
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22_1&\&]/711 - T AXIM MO2 ’ 20 | ” 1
26 | ADHITHY A P _Juraxsomoze | . 9 ' - |
27 [ADITHY A ( UFAXBOMO27 | : : .
28 [ ANYA K UFAXBCMO28 : I o 1 -
29 | ANAGHA M UFAXDCMO29 | I 4 I | - 1
13 3 N
30 | ANASWARA ANIL P K UFAXBCMO30 -
31 ANJANA M UFAXBCMOVI ’ 9 L
32 |ANJUSHA P UFAXBCMO32 - 28 .
33 | \pARNA P UFAXBCMO33 3 13 N
34 ASWAN] KRISHNA M UFAXBCMO034 17 43 Y
35 |BABITHA K B UFAXBCMO35 . 10 -
36 [FAMINA K P UFAXBCMO036 AR 0 "
37 |KHADHEEJATHU SANIYYA T UFAXBCMO37 18 45 Y
38 INAMITHA P UFAXBCMO38 § 18 -
39 INANDANA K M UFAXBCM039 A 3 N
40 |NILSHA C M UFAXBCMO40 10 25 N
41 INIRANJANA C UFAXBCM041 il 35 Y
42 INIvya RAJK UFAXBCMO042 2 5 N
43 [PAVITHRA V P UFAXBCM043 13 38 Y
44 [pPRAJISHA E C UFAXBCM044 1 3 N
45 [SANDRA V UFAXBCMO45 5 13 N
46 |suISHA M UFAXBCMO046 ! 18 N
47 |VIHANYA M UFAXBCMO047 4 10 N
48 lVINAYA N UFAXBCMO048 AB 0 N
49 |VRINDHA K M UFAXBCM049 3 8 N
%0 |ABHUIIH M UFAXBCMOSO 4 10 N
! |ADARSH A UFAXBCMOS | 4 18 N
2 |ATHUL K UFAXBCMO052 7 18 N
3 |ATHUL RAJ UFAXBCMO53 2 5 N
4 MUHAMMED HISHAM. p UFAXBCMO54 AB 0 N
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= N
55 |MUHAMMED SAFVAN K S UFAXBCMO55 7 18
o 10 25 N
56 |\MUHAMMED SINAN P UFAXBCMO056
N
57 |RISHAL K_C UFAXBCMO57 8 20
10 N
58 |ROHITH M UFAXBCMO058 *
59 " 6 15 N
SOORYA PRASAD. T UTAXBCMO059
) I 2 5 N
VINAY A UFAXBCMO060
N
61 |VIVEK MV UFAXBCMO61 2 =
14
26.42
FOR LAL CO1to CO5
(ENG5B09) 26.4

TARGET: 50% OF STUDENTS WILL SCORE 35% OF MARKS
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